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Abstract 
Business Ethics has become an important part of syllabi at the Faculty of Informatics and Management, University of Hradec 
Kralove, the Czech Republic. This contribution discusses the experience with teaching both Czech and international students and 
lists basic topics like cultural diversity, various ethical approaches and moral requirements in different countries, which deeply 
influence international business. In classes, ethical problems are solved based on the Framework for Resolving Ethical Problems 
and model situations are used. Problems like ethics versus profit, the concept of responsibility; the University of Hradec Kralove 
Code of Conduct, etc. are also discussed in this contribution. 
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1. Introduction 
Business ethics has been taught to students of non-humanistic studies at the Faculty of Informatics and 
Management (FIM), University of Hradec Kralove (UHK), the Czech Republic for more than ten years.  Moreover, 
since 2012 it has been offered to international students who study at FIM, too. Nowadays, it has already been an 
important part of the syllabi at FIM, which is a faculty providing mostly non-humanistic studies. In this type of 
studies there is usually a lack of humanistic subjects, which may cause certain imbalance in the student's education 
and their future decision-making. Including the subject of Business Ethics into the FIM UHK study programmes 
was therefore a momentous decision that took into account current trends in business, which has already become 
fully global. Globalized business requires at least basic understanding of current business ethics' issues. 
Nonetheless, it is not easy to decide what the non-humanistic-studies student should be taught in Business Ethics 
classes. Namely, there is a problem of ratio between ethical theory and practical training. Obviously, the concept of 
ethical includes both theoretical and practical aspects. Ethics is a normative discipline. It proposes moral principles 
as well as norms, values, rules, etc., which orientate human activity. Ethical thinking forms one's desires, it appeals 
to doing one’s duties, meeting targets, accomplishing ideals. As a matter of fact, it may even prevent one from 
acting unethically or making morally unacceptable decisions. However, there is always the ambiguity of the-what-
should-be and the-what-is. There are ideals and imperatives of what is right, adequate and appropriate. On the other 
hand, one always has to count with the factuality real human life and actions. Even students of non-humanistic 
studies should be marginally aware of ethical theory. 
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2. Codes of Conduct in the Globalized Business World 
The main focus of teaching is however the ethical problems of current globalized business and codes of conduct. 
The subject of Business Ethics (BE) takes into account the international character of business. With respect to 
cultural diversity in the world, there is a need to understand and possibly reconcile various approaches to human life. 
Global businesses need to come to terms with the reality of different legal systems and moralities – or accepted 
systems of ethical norms - in different societies and communities. Although certain actions might be considered 
moral and legal in some communities, they are utterly unacceptable or even illegal elsewhere. Actually, the 
globalized (business) world lacks commonly accepted and acceptable global legal system as well as a unified code 
of conduct. Neither is there any consensus about whether or not there ever might be any set of rules and values 
obligatory to people of different cultural backgrounds. The so-called supranational companies are becoming ever 
more important – this category covers both multinational and transnational companies (Hamplová, Kacetl, 
Kovárník, 2011). These global companies are confronted with a controversial question how to implement their 
company culture / code of conduct in different countries where they operate. Clearly, it is not possible to instantly 
impose Western standards overseas as western multinational businesses are unable to hinder shoddy practices in 
their factories in developing countries. Multinational workforce means the Babel of languages, too. As a result, 
some multinationals' codes of conduct exist in various language versions. 
The UHK itself has a code of conduct. Unfortunately, even though it was made with utmost care, few students 
know about it. Of course, they are asked to study it within the subject of Business Ethics but relatively few FIM 
students do this optional subject. Therefore, the fact that a company or institution has a code of conduct does not 
necessarily mean that it is commonly known and used. The company code of conduct should always be original and 
feature the most significant problems of the profession in question. Its structure might look similar to the Altria 
Code of Conduct for Compliance and Integrity, which is more or less as follows: 
• the importance of the code of conduct for a particular company 
• where and how to ask questions, raise concern and ask for help 
• work environment – equality, health, safety, abuse of drugs and alcohol 
• conflicts of interest, gift offering and giving, entertainment 
• conducting business and dealing with customers 
• company information, resources and financial disclosure 
• Communities and society.  
 
3. The Subject of Business Ethics at FIM UHK 
Teaching BE has been a trend in the last two or so decades in many European countries. There are several 
common topics, which are present in most BE courses in the Czech Republic. (Several books on BE appeared in the 
Czech Republic in the last ten or so years. Although authors like Bláha, Fiala, Kacetl, Ševčík, Čaník et al. emphasize 
different topics, their works do not differ greatly.  There are a number of core topics that appear in all of them. For 
instance, the relation between ethics and the law, company codes of conduct, ethics and the environment, ethics and 
human resources, ethics in advertising and so on.) At FIM UHK this course contains similar topics as elsewhere in 
the Czech Republic.  
First, ethics is introduced as a philosophical discipline (terminology, etymology, ethics and morality, law and 
morality, norms, principles, values, etc.). The main concepts of ethics and morality are defined, different levels of 
ethical analysis are introduced – i.e. global, socio-cultural, professional / institutional and individual dimensions. 
The difference between the-what-should-be and the-what-is and between moral norms and principles is explained. 
Then, chosen historical ethical concepts, especially those useful for solving ethical problems, are explicated. Finally, 
human position and limitations are discussed. 
The second problem area is professional ethics. Ethics in medicine is debated first as one of the oldest 
professional ethics. Only then the origin, history and values of BE are introduced together with the most well-known 
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BE theories. Ethics at workplace is another significant area, which includes the employer-employee relations, just 
salary, unemployment and dismissing staff, working hours, loyalty and whistle-blowing, discrimination and 
harassment at workplace, etc. 
Another momentous BE problem discussed in classes is ethics versus profit. The role of profit should be seen 
from different angles. Individual and company approach to profit should be put in contrast. The main goal of every 
company is to survive in fierce competition and profit is therefore extremely important. Nevertheless, people are not 
only employees. They also have their own private lives. For this reason, everyone should ask themselves about the 
place of economic activities and profit in their life. This has to do with one's set of values. Therefore, everyone 
should first ask what they consider to be important in their lives and only then determine the real position of profit in 
their set of values.  
Beside profit there is also the concept of responsibility, the core value in BE. Semrádová and Kacetl (Semrádová, 
Kacetl, 2011) explain it as follows: “The English word responsibility refers to the noun form response – answer, 
reply, reaction – and the verb form to respond – to answer, to react, to reply. Responsibility infers answering, that is 
answering questions, and being able to do so. Questions may come from the outside – all other people and social 
groups involved in the given problem – and the inside – one’s own conscience (guilty / bad or clear?). The key to 
really being responsible is that one is always able to answer all the questions that he or she could be asked.” This 
applies to business as well as private life. 
Of course, economic decision-making and acting are full of tricky dilemmas. All managers and entrepreneurs 
may make ethically wrong decisions. Semrádová (Semrádová, 2003) lists causes: 
• they believe that the wrongdoing is still within the limits of a permissible ethical norm; 
• they are convinced that the ethically wrong action done in the interest of the company or individual is  
• in fact expected of them; 
• they believe the wrongdoing is “safe” as it can never be revealed and made public; 
• they are convinced the company will pardon unethical behaviour and will defend the individual as  
• they acted in its interest; 
• They assume it is enough to act legally and that the ethical dimension is above standard. 
Finally, other specific BE issues are treated in classes: cultural diversity, diverse moral requirements in various 
communities, communication at workplace, ethics in advertising, etc. Corporate Social Responsibility and Fair 
Trade are mentioned as marginal topics. 
 
3.1. Framework for Resolving Ethical Problems 
The course of BE at FIM provides students with an opportunity to cultivate their ability to communicate and 
practise dialogue with their colleagues in class. It is in accord with the current paradigm of seeing the world sub 
specie communications, which is the result of the 20th century's linguistic turn in philosophy (Semrádová, 2003). 
Consequently, communication has become an important focus of educational activities at FIM and elsewhere. 
Teachers of management at FIM are aware of the importance of communication, both formal and informal. For 
instance, Marešová (Marešová, 2010) stresses its importance in the field of knowledge management. There is 
another significant reason nowadays. Human ability to participate in serious and properly led discussions and the 
way people use language are in serious danger in the ICT-ruled world (Semrádová, 2003). People, especially young 
ones, are becoming used to communicating though computers and cell phones. The face-to-face dialogue is in 
danger. Yet, the globalised world is a place where humans and their ideas travel and meet other people with 
different beliefs and views. Therefore, the ability to lead a productive dialogue between people of different 
background is indispensable in what may be called differential world. 
 In order to improve students' skills in leading the dialogue, case studies are solved in BE classes. First, students 
are instructed how to work with these case studies. Without this preliminary instruction students would discuss 
ethical problems accidentally. The sequence of questions based on the so-called Framework for Resolving Ethical 
Problems is used. It does not mean all questions are asked, though. It depends on the individual ethical problem and 
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the course of discussion. The greatest advantage is the fact that students approach the ethical problem in a structured 
way. Thus, they are able to come up with several solutions and choose the best one. 
Another benefit is the fact that the class discussion helps students get accustomed to arguing with their 
colleagues. This approach to teaching BE has its flaws, though. To name the most significant one, there are active as 
well as passive students, who rarely speak at all, in each group. In international classes taught in English, some 
students have problems to understand and consequently their participation is weak and/or out of context. 
The Framework for Resolving Ethical Problems is described in the ICAEW’s Code of Ethics and it has the 
following steps (ICAEW, 2013): 
1) Gather the relevant facts and identify the problems 
2) Identify the affected parties 
3) Consider the ethical issues involved 
4) Identify which fundamental principles are affected 
5) Refer to the employing organisation's internal procedures 
6) Consider and evaluate alternative courses of action 
7) Implement the course of action and monitor its progress 
When faced with an ethical issue, it may be in your best interests to document your thought processes, 
discussions and the decisions taken. Written records will be useful if you need to justify your course of action. 
Nonetheless, international students like to use the following procedure (Andersen, 2013): 
What Are the Relevant Facts? 
What Are the Ethical Issues? 
Who Are the Primary Stakeholders? 
What Are the Possible Alternatives? 
What Are the Ethics of the Alternatives? 
Alternative 1 (2, 3, 4): 
Utilitarian Perspective: 
Deontological Perspective: 
Categorical Imperative.  
Rights Theory.  
Justice Theory.  
What Are the Practical Constraints? 
What Actions Should Be Taken? 
Students get credits for a seminar work. It is a BE case study – a description and a structured solution of an 
ethical problem in the field of business. They also solve a typical problem in a debate with the teacher and might be 
asked to prove their knowledge of a chosen BE course topic. 
3.2. Experience with International Students 
The FIM UHK participates in exchange programmes for both students and teachers. Every year, several dozens 
of FIM students and about twenty teachers visit partner universities in other EU countries including Finland, 
Slovenia, the Netherlands or Germany. BE courses take place at partner universities and international students 
participate at BE classes at FIM UHK. Our experience proves that both Czech and foreign students are interested in 
BE. In general, there are no significant differences between Czech and international students' views of BE. 
Nonetheless, seminar works by international students show what ethical problems they consider to be significant in 
their respective countries. Whereas students from East European countries (e.g. Poland, Lithuania) usually criticize 
shoddy business practices (the ‘profit only’ approach or exploitation of employees) but approve of implementing 
ethics in business and a new way of thinking, West European students often mention problems linked to illegal 
immigration, negative aspects of outsourcing, or culture clashes (e.g. the position of women in different societies), 
etc.  
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4. Conclusion 
This contribution shows how BE might be taught to students of non-humanistic studies. As they are supposed to 
be active in business, it is important to make them aware of problems they will probably encounter. Business 
professionals should pursue profit but at the same time strive for balance between profit and responsibility, variety 
and equality. People always exist as physical bodies in space and time. They are neither omnipotent, nor omniscient. 
Therefore, they are prone to making mistakes. On the other hand, they have to take responsibility for their actions. 
No human can live outside the sphere of morality. Solving case studies with respect to the Framework for Resolving 
Ethical Problems makes students of non-humanistic studies understand basic principles of ethical decision-making 
in the globalized and differential world. The problems and experience differ country to country but exchanging ideas 
in a proper dialogue is a way to bridge gaps between people of different backgrounds. 
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